
Kent Kaiser deals in travel dreams. Remote Alaska. Southern
New Zealand. Northern Lights. Exotic hunts.

The Michigan native, who was raised in Fairbanks, Alaska,
runs two tour companies, Alaskan Quest
(www.alaskanquest.com) and New Zealand Quest
(www.nzquest.com).

In Alaska, “I love to take people out and show them experi-
ences — wilderness float trips, where you float hundreds of miles
from any town. You hear the wolves howl. You fish and hike,” he
says. “Chasing the northern lights in winter, visiting native
villages where they still have polar bears stretched out over their
garages. … My customers want to do exactly what their dreams
are.”

And in New Zealand? “It’s like taking Alaska and Hawaii and
putting them together,” he says. “Rain forests with glaciers in
them. Volcanoes. Personal, private beaches. We catch lobsters as
big as cats. There’s world-class hunting — red stag, the tahr from
Asia. It’s quite magical.”

The cost for a four-day trip from Fairbanks to Prudhoe Bay is
about $1,300. Hunting wild red stag in New Zealand? About
$7,000. Custom trips are individually priced and limited only by
your dreams. Call Kaiser at 269-683-7692.

Kaiser’s most interesting customer was a woman whose
husband died before they could take their dream trip to Alaska.

“She took her husband’s wedding ring, came to Alaska, and
we climbed up in the middle of winter from the Brooks Range,
and it was 50 below,” he says. “When I looked up, there was a
rainbow coming down from the ice crystals. And she had tears in
her eyes. And she threw the ring.”

Michigan native Kent Kaiser takes tourists on unique wilderness trips to New Zealand and Alaska.

-- ELLEN CREAGER
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www.mdscski.org
What: Connects you to 26 ski clubs in southeastern Michi-
gan, Ohio and Canada and the ski trips they sponsor.

Why: Instead of skiing alone, get in on good deals in the
region and out West.

How: Link to a club, then click on “ski trips” for details.

Cool travelWebsite

-- ELLEN CREAGER
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“Pure Michigan,” we hardly
knew ye.

The ax fell on the state’s
popular national tourism
campaign Oct. 30. That’s
when Travel Michigan’s $30-
million annual budget was
allowed to lapse back to a
measly $5.4 million for 2010.

Now, its entire winter
national ad campaign is scrapped.

And unless new sources of funding
can be found by January, “Pure Michi-
gan” will fade away.

THE TOP, THEN DROPPED
Like many sad things in our state, the

story of “Pure Michigan” is cruelly iron-
ic.

The wildly popular campaign with its
wistful music, heart-tugging images and
narration by actor Tim Allen recently

was named one of the top travel
advertising campaigns of all time
— right up there with “Virginia Is
for Lovers” and “What Happens
Here Stays Here” in Las Vegas.
Invented in 2007, “Pure Michi-

gan” is credited with keeping Michi-
gan tourism afloat in hard times.

Tourists took 93.9 million trips in
Michigan last year, spending $16.3

billion. That’s down from 2007 — but
without “Pure Michigan” boosting our
collective morale and tourism, it likely
would have been worse.

LETTER CAMPAIGN FAILED
In September, I wrote a column ask-

ing readers to press legislators to save
“Pure Michigan.” Many of you respond-
ed. But it wasn’t enough.

The pleas of the state’s third largest
industry were shoved to the side, consid-

ered not quite dire enough, a compara-
tive luxury item.

This month, tourism officials are
pushing an alternative plan to raise $40
million in annual revenue through the
redirection of current tourism sales and
use taxes.

So please, write to your dysfunction-
al legislator once again. Make the point
that “Pure Michigan” and our tourism
industry can’t be allowed to die. They
have to do something.

Meanwhile, you can view a winter
“Pure Michigan” video spot at
www.michigan.org.

Cue the music. Cue Tim Allen. Cue
the images of skiers and frozen ponds
and all that pretty winter stuff.

Too bad nobody in America will see
it on TV.

� CONTACT ELLEN CREAGER: 313-222-6498 OR
ECREAGER@FREEPRESS.COM
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‘PureMichigan’ couldbepurely amemory

ELKINS PARK, Pa. — Did
you hear the one about the
rabbi and the architect?

Few people have. Which is
why the members of Beth
Sholom— who worship in the
only synagogue designed by
Frank Lloyd Wright — are
stepping forward to tell the
story of how their landmark
spiritual home was built.

Described as a symbolic Mt.
Sinai made of concrete, steel
and glass, the iconic building
near Philadelphia somehow
never received the attention of
more famous Wright designs.
But new public visiting hours
might change that.

“It should be better known,”
said Paul Goldberger, architec-
ture critic for the New Yorker
magazine. “The space itself is
just magnificent. It’s exhilarat-
ing. Everything just soars.”

The synagogue marks its
50th anniversary this year by
establishing a visitors center
that will be open three days a
week. Previously, appoint-
ments were required to see
Beth Sholom, although walk-
ins sometimes got impromptu
tours if a guide happened to be
in the building.

FROM THE OUTSIDE, the pyra-
mid-like roof rises more than
100 feet above the sanctuary.
The “shingles” are really pan-
els of corrugated wireglass and
fiberglass that filter natural
light into the building during
the day; at night, the illuminat-
ed structure is an ethereal,
almost otherworldly sight for
motorists driving by.

The six-sided sanctuary
represents the cupped hands
of God. A multicolored Plexi-
glas chandelier —Wright
called it a “light basket” — is
suspended above the nearly
1,100 seats, most of them origi-
nal. Wright also designed the
eternal light over the ark,
where the Torah scrolls are
kept.

“The synagogue lives and
breathes; it moves with quiet
grace and charm; its lights and
shadows continually change
with the coming of the sun and
the passing of a cloud,” wrote
Mortimer J. Cohen, the rabbi
who commissioned the build-
ing. “Under the moon it is a
silver tower. Sun-touched, it is
a golden beacon of brilliant
light.”

COHEN SOUGHT out Wright in
1953, and the unique syna-
gogue design emerged from a
combination of Cohen’s sketch-
es and a long-shelved Wright
design for a “steel cathedral.”
But construction and financial
problems —mostly stemming
from the unorthodox design —
plagued the project. It was
finally finished in 1959, just a
few months after Wright’s
death at age 91. Cohen died in
1972.

The Conservative congrega-
tion never sought to promote
the building, perhaps because
it is an active house of worship
and not a museum, said past
president Herbert Sachs. But a
few years ago, as the syna-
gogue sought National Historic
Landmark status, Sachs began
to grasp the growing need for
regular upkeep and realized
the congregation might one
day need public help.

THE SYNAGOGUE began work
on the visitors center around
the time it earned landmark
designation in 2007. The cen-
ter is a converted multipur-
pose room that was part of
Wright’s original design.

The exhibits feature ex-
cerpts of years-long corre-
spondence between the rabbi
and the architect, timelines,
sketches, oral histories of cur-
rent synagogue members and a
documentary. A gift shop of-
fers souvenirs.

Preservation director Emily
Cooperman expects tourism to
increase with the new public
hours; in recent years, about
5,000 tourists visited annually,
most on bus tours, she said.

“That congregation is the
custodian of one of the great
treasures of American archi-
tecture,” Goldberger said, “and
it’s great that they want to
share it with more people.”

MATT ROURKE/Associated Press

The six-sided sanctuary represents the cupped hands of God.

WRIGHT SYNAGOGUE
OPENS FOR TOURS
Philadelphia area
site his only Jewish
house of worship
By KATHY MATHESON
ASSOCIATED PRESS

If yougo
Beth Sholom Synagogue:
8231 Old York Road, Elkins
Park, Pa., just outside Phila-
delphia.

Visitors center: Open 10
a.m.-2 p.m. Wed. and Thu.
and 10 a.m.-4 p.m. Sun., or by
appointment. Groups of 10 or
more by appointment only.
Tours are free to Preserva-
tion Foundation members.
For nonmembers, $10; $8
students, seniors. Under 10
free.

Details: www.bethsholom
preservation.org, 215-887-
1342, ext. 106.

MACKINAW CITY
Hamilton Inn Select Beachfront -Enjoy a superb getaway at 3 diamond lakefront hotel,

fantastic view of Mackinaw Island, open year round 25’ hot breakfast bar included, close
to snowmobile trails. Free access to heated indoor water-park with oversized whirlpool.

Discount package for local restaurants and attractions. Rates start at $59/night.
www.mackinaw-city.com or Call TOLL FREE 1-800-301-1765

MICHIGAN

1-888-451-7277

SANIBEL & CAPTIVA – Island Vacations. Gulf
front Homes • Condos • Private Cottages, Golf,
World’s greatest shelling, Miles of sandy beaches &
bike paths. Low rates!

www.sanibelislandvacations.com

WWW.BEACHSIDEVILLAS.COM
Oceanedge, upscale 1,2,3 BR A/C Villas.

Fully Equipped Kitchen,
BBQ. Daily housekeeping, free Wi-Fi,

cable TV. Perfect vacation all year!
Call Owner Yolanda 313-884-7706

ST. MAARTEN
CARIBBEAN

FLORIDA

Timeshare Resales
Save 60-80% off Retail!
Worldwide Locations!
Call for Free Magazine

1-800-639-5751
www.holidaygroup.com/fpt

WEBER’S – ANN ARBOR
The unique, nationally famous Boutique Hotel is offering

Winter trips from $99 a night.Visit webersinn.com
Rated 4 stars / 800-443-3050

VIRGIN ISLAND

ALABAMA
“132 Units Featuring Large Balconies with

Spacious Open Beach for Family Play and Pleasure!
The only thing missing is YOU!!!!” Orange Beach, AL

DIRECT VIEW OF THE GULF OF MEXICO

1-800-201-3481 www.romarhouse.com

NEW YORK
For 2 person. Singles $124. Suite $139-$159. Lincoln Center area

Hudson River views, 18 flrs, kitch’ette, 5 mins to midtown, safe, quiet,
lux area. RIVERSIDE TOWER, 80th & Riverside. FREE Broch:

MANHATTAN – NYC HOTEL $129 PER ROOM

800-724-3136 www.riversidetowerhotel.com

BOLONGO BAY BEACH RESORT
ST. THOMAS, USVI

Spring/Summer Sale up to 25% off! Free boat trip with
4 night stay. Oceanview rooms right on the beach, terrific

all inclusive plan, Dining at 2 popular restaurants/bars;
no buffets. Family owned and managed with

the friendliest staff on the island.
“No Passport Required for U.S. Citizens”
www.bolongobay.com

800-524-4746

Huron House – Oscoda/Tawas – A luxury B&B located on a beautiful
stretch of Lake Huron beach. Experience a quite romantic atmosphere
for couples to escape the demands of today’s hectic life style. See our
website for November SPECIALS and make Xmas shopping easy with

Huron House GIFT CERTIFICATES. www.huronhouse.com
Call Thursdays for last minute specials 989-739-9255.

To Advertise HereTo Advertise HereTo Advertise Here
Call Jim SabatellaCall Jim SabatellaCall Jim Sabatella
at 313-223-3246at 313-223-3246at 313-223-3246

NAPLES: Condo, 2 bedrm, 2 baths, fully furnished.
Pool. Gated community on Naples Bay, 24-hr

Security. “Access to private beach club & golf,
close to downtown shopping & dining”. Monthly.

Call Bob Mackey 248-388-8606
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ADVERTISE HERE!! CALL LINDA @ 313-222-2364ADVERTISE HERE!! CALL LINDA @ 313-222-2364

11 Detroit Area Locations

1-877-804-8336
www.TravelLeaders.com/detroit

www.cadillactravel.com
800-369-TRIP

CADILLAC TRAVELOpen 7 Days
Sunday 11-3
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